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The Episcopal Church of the Resurrection has a sound product to offer to its 

participants. It provides a comfortable, tangible means of expressing one’s faith, as well 

as multiple services, events, and ministry opportunities. It is an intellectually centered 

organization that encourages discussion and discovery. Overall, the Episcopal Church of 

the Resurrection is comfortable in its ability to adhere to a wide range of publics while 

maintaining a strong focus on the individual. The driving theology of the Episcopal 

Church of the Resurrection is above all, to “respect the dignity of every human being” (L. 

Winter, personal communication, January 15, 2013).   

HISTORY 

The Episcopal Church of the Resurrection in Starkville, Mississippi, found its 

home, and current physical location, in 1913. Prior to completion of the sanctuary in 

1913, Episcopal services were held on Mississippi A&M’s campus - now known as 

Mississippi State University. It was not until 1920 that regular Sunday school classes and 

church services were begun (“Episcopal Church of the Resurrection,” 2013).    

Over its 123 years of existence, the Episcopal Church of the Resurrection has seen 

the addition and construction of vicarages for house priests, church offices, the Student 

Center, Bell Tower, a nursery, and a parish hall (“Episcopal Church of the Resurrection,” 

2013). All of these structures are presently being used (K. Williams, personal 

communication, February 4, 2013). During 1969 and 1970, a swimming pool was 

acquired through the purchase of surrounding property (“Episcopal Church of the 

Resurrection,” 2013). According to the Episcopal Church of the Resurrection’s website, 

this pool may have been the very first in-ground pool in Starkville (2013).  



The Episcopal Church was originally derived from the Church of England in the 

second century; however, the modern-day Episcopal Church was formed in the United 

States during the American Revolution (Episcopal Church, 2012; L. Winter, personal 

communication, January 15, 2013). According to the Very Rev. Lee Winter of the 

Episcopal Church of the Resurrection in Starkville, the Episcopal Church in the United 

States is viewed as the American version of the Church of England (personal 

communication, January 15, 2013).  

 A descendant of the Church of England, the Episcopal Church retains practices, 

rituals, and a government similar to the Catholic Church’s structure. The Episcopal 

Church was founded, and still operates, as a liturgical church; consequently, sacraments 

are an important part of an Episcopalian church service. Baptism, Holy Communion, or 

Holy Eucharist, and readings from the Book of Common Prayer, all remain historical and 

traditional sacraments, and part of the liturgy (C. Mead, personal communication, 

January 15, 2013).  

The Episcopal Church of the Resurrection exists for the purpose of seeking Christ 

and making Him known, and strives to create a loving community that offers a helping 

hand to others. Physically, or spiritually, the Episcopal Church of the Resurrection aims 

to encourage and assist people from all backgrounds. The church encourages individuals 

not linked with a particular religion, or denomination, to examine their spirituality in the 

safe-haven of the Episcopal Church of the Resurrection. The Episcopal Church of the 

Resurrection hopes to make others aware of the “benefits and blessings to be found in 

Christian community” (C. Mead, personal communication, February 1, 2013).   

 



MISSION STATEMENT 

The Episcopal Church of the Resurrection’s mission statement is to seek Christ 

and to make Him known in a dynamic place of worship and to create a loving and 

supportive community that shares spiritual and physical help with others (C. Mead, 

personal communication, February 1, 2013).  

Overall Vision and Goal 

The overall goal is as follows:  

...to encourage people outside the Christian tradition to see our church as a safe 

place to explore their spirituality, while encouraging those already in the church 

to deepen their spiritual lives. We imagine our church as a place where people see 

the benefits and blessings to be found in Christian community. (C. Mead, personal 

communication, February 1, 2013) 

The Five Marks of Mission 

 The Episcopal Church recognizes that its mission is the mission of Christ. 

Mission and ministry work within the Episcopal Church is structured by the Five Marks 

of Mission. The Five Marks of Mission, developed in 2009, include the following: to 

proclaim the Good News of the Kingdom; to teach, baptize, and nurture new believers; to 

respond to human need by loving service; to seek to transform unjust structures of 

society; to strive to safeguard the integrity of creation; and to sustain and renew the life of 

the earth (“The Five Marks,” 2012). 

ORGANIZATIONAL STRUCTURE 

Very Rev. Lee Winter is the lead priest at the Episcopal Church of the 

Resurrection in Starkville. He has the highest decision-making authority and acts as the 



Priest in Convocation for the regional area, comparable to a lead pastor who oversees 

activities associated with the church. Very Rev. Lee Winter is seen as the head of the 

Vestry, a group of leaders who are elected by the parish as unpaid staff parishioners, 

similar to a Board of Directors. Vestry members meet on the third Monday of each month 

to discuss finances and upcoming events and occasionally call a special meeting to tackle 

larger projects (C. Mead, personal communication, February 4, 2013).  

 In conjunction with Very Rev. Lee Winter, Rev. Carol Mead is the assistant priest 

and college ministry chaplain. She and Very Rev. Lee Winter share the responsibility of 

delivering the message on Sunday mornings. They alternate every other weekend and 

exemplify a strong “pastoral model of ministry” that parishioners greatly respect (L. 

Winter, personal communication, January 15, 2013). They both take on the responsibility 

of visiting the sick and speaking at weddings, funerals, and special events. Rev. Mead 

leads the Holy Eucharist service every Wednesday at 12:05 p.m. The service is held at 

the Chapel of Memories on MSU’s campus during the fall and spring semesters. She also 

organizes college ministry services on Wednesday afternoon at 6:00 p.m. to create a 

sense of community among college students involved with the Episcopal Church of the 

Resurrection. Rev. Mead typically provides a home-cooked meal for these students and 

occasionally offers a short study of God’s Word following the meal.  

 In addition to Very Rev. Lee Winter and Rev. Mead, Mrs. Jeanette Marsh is the 

third point of the triad at the Episcopal Church of the Resurrection. Her duties as the 

parish administrator include completing paperwork and preparing bulletins for weekly 

services. She ensures all special projects are carried out smoothly and all secretarial work 

is completed flawlessly.  



 The remaining staff members are dedicated to making the Episcopal Church of 

the Resurrection as effective as possible. Jamie Perry works part-time as the bookkeeper. 

Mrs. Perry is the staff member responsible for paying the church’s bills. Also, the church 

is currently seeking to fill the position of organist choirmaster. The former organist 

recently retired, and the church is seeking a parishioner to fill this role. He or she would 

be responsible for directing the choir and playing the organ during services. The last staff 

position is filled by Mrs. Ann McVey, an unpaid parishioner, who plays a vital role as the 

church treasurer. She records the finances coming into the church through pledges and 

other means of income. 

The church does not have a specific employee designated to fulfill public relations 

tasks. Rather, Very Rev. Lee Winter, Rev. Mead, and Mrs. Marsh work together to 

communicate to the public about what is going on at the Episcopal Church of the 

Resurrection. Rev. Mead said she has written the advertisement about the church in The 

Reflector in the past, but whoever gets to the task first is responsible for it.  

CURRENT TARGET AUDIENCES 

The Episcopal Church of the Resurrection attracts a wide audience. It is a 

“congregation made up of folks from all walks of life with a large number of students, 

faculty, and staff from Mississippi State University” (“Episcopal Church of the 

Resurrection,” 2013). 

 Currently, the church congregation consists of approximately 300 members. To 

track any changes in membership or outreach, it uses the measurement of average Sunday 

attendance. Generally, the average Sunday attendance fluctuates between 130 and 150 

attendees, including both the early and late morning services. The early service begins at 



8:00 a.m. and hosts an average of 35 attendees. This congregation is typically older but 

does include a number of young people. The late service begins at 10:30 a.m. and hosts 

an average of 98 attendees, consisting mostly of families. The sanctuary seats 200 people. 

Roughly 75% to 80% of these attendees are registered church members (C. Mead, 

personal communication, February 1, 2013).  

The location of the church in a college town has a large influence on its 

congregation. Each Sunday, MSU students are “an integral part” of the congregation, 

comprising approximately 10% of the congregation (C. Mead, personal communication, 

February 1, 2013). The church also sees a substantial reduction in average Sunday 

attendance during the summer when many students are traveling or at home. If a student 

attendee is Episcopalian, he or she is most likely to continue holding membership in his 

or her hometown. Students are unlikely to become registered members of the Episcopal 

Church of the Resurrection in Starkville.   

The general trend among most Episcopal churches displays a primarily middle 

age to elderly congregation. However, the Episcopal Church of the Resurrection combats 

this tendency with a congregation that involves many young singles and couples with 

children. According to Rev. Mead, the median age of the congregation is steadily 

decreasing with so many young arrivals (personal communication, February 1, 2013). 

The church faces a challenge with reaching the elderly parishioners because many of the 

senior members do not use computers or email. The largest age group of the congregation 

appears to be attendees between the ages of 45 and 65 years old. This is because the 

congregation includes a large number of MSU faculty and staff (C. Mead, personal 

communication, February 1, 2013). 



The Episcopal Church as a whole provides a variety of ministries including those 

for Asian-Americans, African-Americans, Hispanics, prison inmates, children, and 

seniors, as well as ministries regarding domestic poverty and world justice (“Episcopal 

Church,” 2012). 

Current Image Among Audiences 

 With regard to internal publics, the image of the Episcopal Church of the 

Resurrection is respected and appreciated. Members of the congregation regularly attend 

services and community events organized by the church. According to Rev. Mead, the 

church members cherish personal relationships with the clergy and fear losing the 

intimate atmosphere of the services due to membership expansion (personal 

communication, January 15, 2013). Very Rev. Lee Winter and Rev. Mead believe there is 

an approximate 150-member barrier that marks the limit of the church’s ability to 

maintain these personal interactions. The one-on-one time between parishioner and 

reverend is vital to congregational members (L. Winter, personal communication, 

January 15, 2013).  

 Members also appreciate the tangibility of the rituals and services provided 

through the church and its emphasis on understanding. The freedom to express doubt, ask 

questions, and hold intellectual discussion is highly regarded among the church’s internal 

audience. It believe that the “intellect is used in service of [the church’s] faith” (C. Mead, 

personal communication, January 15, 2013). 

 An additional internal audience includes those who attend services and events 

regularly but are not registered members of the church. MSU students make up a large 

portion of the Episcopal Church of the Resurrection’s internal audience. These non-



member attendees enthusiastically attend services and events (L. Winter, personal 

communication, January 15, 2013). 

 External audience members who are not involved with the Episcopal Church of 

the Resurrection are widely uninformed. Most people outside of the church are unfamiliar 

with what Episcopalians believe. According to Very Rev. Lee Winter, “sometimes folks 

are so unfamiliar with our church that when we say we’re Episcopalian, they’ll look at us 

for a while and [ask], ‘Do y’all believe in God? Are you a Christian?’” (personal 

communication, January 15, 2013).  

Some are drawn to the sacraments which Rev. Mead describes as “tangible 

thing[s] that we can put our hands on that help us to express what we believe about who 

God is,” and the church’s sense of tradition (personal communication, January 15, 2013). 

However, the majority of external audience members is relatively unaware of the 

practices and products provided through the church. Certain vocabulary specific to the 

Episcopal Church such as “Eucharist” and “liturgy” cause some confusion or 

misunderstanding about Episcopalian practices (L. Winter, personal communication, 

January 15, 2013). With regard to ministries, services, mission work, facilities, events, 

rituals, doctrine, and community service opportunities, the average person is widely 

unaware and uneducated. 

 Various events through the church appeal to different audiences. For example, a 

large amount of young families and children attend the annual Easter Egg Hunt held the 

Saturday before Easter (C. Mead, personal communication, February 1, 2013). 

Oktoberfest involves good company and beer tastings, an event likely to attract college 

students, young singles, and outgoing personalities. The Blessing of the Animals, held on 



the first Sunday of October in acknowledgment of the animal kingdom, draws pet owners 

and animal lovers each year (L. Winter, personal communication, January 15, 2013).  

 The Episcopal Church of the Resurrection specifically tries to reach out to people 

who claim no religious affiliation. Very Rev. Lee Winter and Rev. Mead refer to these 

audience members as the “nones” (personal communication, January 15, 2013).  

Common Misconceptions 

 The two most common misconceptions or misunderstandings regarding the 

Episcopal Church are the notion that it is “the gay church” and the idea of Episcopalism 

is “Catholic light.”  

 The little information that is known about the Episcopal Church is centered on the 

church’s selection of a second gay bishop. An article in The New York Times stated:  

A majority of bishops and dioceses of the Episcopal Church have approved the 

election of the church’s second openly gay bishop, the Rev. Mary D. Glasspool, a 

decision likely to increase the tension with fellow Anglican churches around the 

world that do not approve of homosexuality (L. Goodstein, March 17, 2010). 

Although the election was made over two years ago on May 15, 2010, Very Rev. Lee 

Winter believes that it continues to be a major factor in a person’s opinion of the 

Episcopal Church (personal communication, January 15, 2013). However, this 

knowledge could lead to positive or negative feedback, depending on the individual’s 

moral and intellectual opinions concerning homosexuality. Rev. Mead asserts that those 

external audience members who would be interested in the product that the Episcopal 

Church of the Resurrection offers would not be offended by the election of a homosexual 

bishop (personal communication, January 15, 2013). 



 Many believe that the liturgical practices and specific ceremonies of Episcopalism 

accurately depict it as a lighter, less intense version of the Catholic way. Very Rev. Lee 

Winter claims that this is a false assumption (personal communication, January 15, 

2013). Unlike Catholicism, Episcopalism recognizes a more “horizontal” means of 

worship. There is no singular person telling parishioners what to do, how to think, or 

what to believe. The subtraction of hierarchy in Episcopalism is what keeps it from being 

“Catholic light” (L. Winter, personal communication, January 15, 2013).   

 Finally, a less concrete misconception that was conveyed by Very Rev. Lee 

Winter and Rev. Mead is the idea that the Episcopal Church of the Resurrection is an 

exclusive organization. Non-members may believe that they are not allowed to participate 

in certain events, services, or ceremonies because they are not official church members. 

Also, an underlying fear of the unfamiliar can keep external audiences from attending a 

service or ritual for the first time. However, the Episcopal Church of the Resurrection 

welcomes all individuals to come as they are and offers instructional, user-friendly 

bulletins for services (C. Mead, personal communication, January 15, 2013).   

 The Episcopal Church of the Resurrection appeals to all types of audiences 

through mission opportunities, ritualistic services, annual events, and a unique doctrine. 

 Primarily, their focus is directed towards involving MSU students, maintaining an 

intimate environment for parishioners, and reaching out to those with no religious 

affiliation. Rev. Mead believes the Episcopal Church of the Resurrection has a unique 

appeal to the specific audience of individuals “who call themselves spiritual but not 

religious” (personal communication, January 15, 2013).  

 



PUBLIC RELATIONS EFFORTS 

The Episcopal Church of the Resurrection has done very little with overall public 

relations efforts. While it has experimented with media relations and an online presence, 

the organization is simply unaware of how to use such tools effectively (L. Winter, 

personal communication, January 15, 2013). However, it has shown high involvement in 

different aspects of community relations and uses a variety of communication tools to 

reach its audiences. 

The church relies heavily on the distribution of weekly bulletins and monthly e-

newsletters to communicate with current church members. Such communication tools 

usually include “a combination of some reflection and a lot of…news” (L. Winter, 

personal communication, January 15, 2013). Births and deaths in the parish are also 

announced through these channels. The client feels that these communication tools have 

become redundant and ineffective in reaching members. In an interview, Very Rev. Lee 

Winter stated that “If it…physically looks the same when you open the thing up, people 

quit reading it,” in reference to the bulletins (personal communication, January 15, 2013). 

The Episcopal Church of the Resurrection also uses online communication tools 

to communicate with its audiences. The organization’s only current social media channel 

is a Facebook page. The page currently has 105 “likes” with the most popular age groups 

being 18-24 and 45-54 years old (“Episcopal Church of the Resurrection,” 2013). Very 

Rev. Lee Winter updates it semi-regularly with “thought-provoking questions” (C. Mead, 

personal communication, January 15, 2013), but there is very little engagement among 

“fans” of the page. The organization also has a website that is informational and updated, 

but visually scattered and unappealing. 



The client has done very little with media relations. It has run print advertisements 

in the Starkville Daily News, the Columbus Commercial Dispatch, and MSU’s student 

newspaper, The Reflector. Some advertisements were simply publicizing mass times and 

various events while others were classified advertisements. According to Rev. Mead, 

these advertisements have received zero responses (personal communication, January 30, 

2013).  

The organization is highly involved in the Starkville community, specifically with 

nonprofit organizations in the area. Very Rev. Lee Winter is a member of the Ministerial 

Association, which contributes to many of the church’s ministries. The Episcopal Church 

of the Resurrection actively gives to the Helping Hands ministry, the Palmer Home, the 

Safe Haven shelter, and a boy’s shelter in the area (L. Winter, personal communication, 

January 15, 2013). Rev. Mead’s student ministry will occasionally participate in Habitat 

for Humanity projects, although she says involvement is typically low (personal 

communication, January 15, 2013). The church also gives to the Adopt-A-Family Angel 

Tree program, Peter’s Rock COGIC food pantry, and Episcopal Relief as well as assists 

with Bridges Out of Poverty, Project CLASS, and the Salvation Army’s bell-ringing 

campaign during Christmas holidays (“Community,” 2013).  

 The Episcopal Church of the Resurrection also collaborates with other churches in 

the Starkville area for various occasions. Once a month, it meets with other churches at 

the First Presbyterian Church for Casserole Kitchen. It also joins the area’s Methodist 

churches and the St. Joseph Catholic Church for Wednesday lunches during the Lenten 

season. 



In addition, the client hosts a variety of events at its location where both members 

and nonmembers of the church are welcome. Such events include Oktoberfest, the 

Blessing of the Animals, a Wednesday evening college ministry, and special masses like 

Ash Wednesday. Rev. Mead believes these events are not “well-publicized outside the 

church circles” which typically results in low participation (personal communication, 

January 15, 2013). 

 
 
 
	  


